FONT NAMI

€= COM4r Communicate by Four lypelace o T it /#
ont Factory Field
Designed by Hideki Katayama. Font Factory Field in CONM4t

ABCOEFGHIVK
CMNOPQRSTUY
vwXxyz
ABCODEFGHIVKL
MNOPQRSTUVW
Xyz
0123456789
@&%$17.,7 "5
H#*¥+-z/1000€03(]

COZY CUMMOX GIVES SMART
SQUIO WHO ASKS FOR JOB PEN. C=

TYPOGRAPHY MAY BE DEFINED AS THE CRAFT OF RIGHTLY DISPOSING PRINTING
MATERIAL IN ACCORDANCE WITH SPECIFIC PURPOSE ; OF SO ARRANGING THE CETTERS,
OISTRIBUTING THE SPACE AND CONTROLLING THE TYPE AS TO AID TO THE MAXIMUM
THE READER'S COMPREHENSION OF THE TEXT. TYPOGRAPHY IS THE EFFICIENT MEANS
TO AN ESSENTIALLY UTICITARIAN AND ONLY ACCIDENTALLY AESTHETIC END, FOR
ENJOYMENT OF PATTERNS IS RARELY THE READER’'S CHIEF AIM. THEREFORE, ANY
OISPOSITION OF PRINTING MATERIAL WHICH, WHATEVER THE INTENTION, HAS THE
EFFECT OF COMING BETWEEN AUTHOR AND READER IS WRONG. IT FOLLOWS THAT IN
THE PRINTING OF BOOKS MEANT TO BE READ THERE IS LITTLE ROOM FOR "B8RIGHT”
TYPOGRAPHY. EVEN DULLNESS AND MONOTONY IN THE TYPESETTING ARE FAR LESS

VICIOUS TO A READER THAN TYPOGRAPHICAL ECCENTRICITY OR PLEASANTRY.
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